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COMMANDER’S MESSAGE 

 

Lat N 45 20.28’ Lo W 86 56.20’ 

Leaving Washington Island-25 September 2019, 1205  

Karen and I spent 3 special days on Washington Island last week.  We   

always stay with Innkeeper, Pamela Jean, at the Jackson Harbor Inn.  Turn 

your clocks back to Island time: No TV, no radio but wonderful smells of 

baked goods coming from the afternoon kitchen, that are shared.  The island 

is feeling the pressures of 

rising waters—both lake 

and rain generated.  It is 

virtually a sponge. Pam is 

pumping water from her 

newly formed front yard 

lake into the adjoining 

woods.  Just when the 

pump stops the rain be-

gins again.  The concern 

is what happens when 

the temps drop and 

freeze sets in? 

While visiting with Pam she made us aware of an “Island Controversy.” This 

pontoon boat (pictured left) is actually listed as an Airbnb vacation rental 

named, "Hope Floats Glamping on the water." It is moored in quiet water, 

adjacent to the Jackson Harbor Inn, within a Ridges Sanctuary. Go figure?? 

Some islanders have expressed less favorable opinions than those listed (on 

the left) and being the Island’s first offshore "glampsite," it has raised     

questions and concerns. One Jackson Harbor business owner says they have 

fielded complaints from customers saying the boat spoils the view and noise 

from the boat disturbs the peace of the harbor. Even the smallest sound 

carries across water, they say. 

Perhaps one of the most pressing concerns expressed by local residents is 

the potential impact the craft is having on the surrounding environment. The 

Ridges is a bird sanctuary and public land. 

                                                                          (continued on page 2) 

W H A T ’ S  T H I S ?                    

The following is excerpted from an article that appeared 

in the 12 September issue of the Washington Island   

Observer. Glamping is a mash up of "glamour" and 

"camping" and has come into vogue recently, offering 

travelers a luxury outdoors experience. For $125 a night, 

guests are delivered via kayak to a custom-made boat, 

where they can sleep in a queen bed under the stars, 

cook hotdogs on their propane fire and use a composting 

unit for their toilet. Reviews on the Airbnb site are su-

perlative: "…an amazing experience" …”such a fun and 

different way of camping”... "definitely will be coming 

back.”  We were blown away. 

Jackson Harbor Inn 

Hope Floats—Glamping on the Water 
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Boy; is this just me, or can’t you get your head around this   ei-

ther? Back in the late 1800s Fayette was an active company town 

(Jackson Iron Co.), turning iron ore into pig iron. At the end of 

each month, in celebration of pay-day, entrepreneurial captains 

sailed into Fayette harbor in schooners they referred to as “little 

hookers.” These floating brothels provided gambling, alcohol and 

women. Is Hope Floats the little hooker 150 years later?  I’ve 

subscribed to the Observer and will keep you posted. 

In past issues, I’ve attempted to keep you abreast of “The Times 

they are a Changin”.  The District 10 transition/task force team, 

that I’ve been a part of, has concluded our grouping, assessment 

and prioritization process. Problems identified, fall into four broad 

categories—Bureaucracy, Marketing, Member Involvement 

and Focus on What’s Important / Fun. We’ve filtered the 

categories down to the following five.  The team will focus on 

Items 2 and 3. 

1.  Bylaws/Process Reorganization 

2. Value Proposition for Members* 

3.  External Marketing/Value* 

4. Events that Matter  

5. National Organization    

Kevin Shutes is SEO for Minnetonka and a good friend. Kevin 

also heads up the D-10 Marketing Committee. At the request of 

D/C Dave Fine, Kevin produced a marketing document, that will 

most likely serve as a reference to address #3 above. An outline 

of said document follows. 

WHO WE ARE & WHAT WE DO: 

MARKETING OUR MISSION 

Start by investing more time and focus  

into your squadron’s marketing. 

Lots of food for thought here.  Much of which is contained in our 

Elevator Pitch Cards.  It might be time to update the “PITCH”.  

I’ve put it on our next XCom meeting Agenda for discussion. 

WOW October!  Next message will be after haul-out.  Good 

luck with your boats and don’t shed too many tears. 

Your Commander 

Bob 

COMMANDERS MESSAGE (continued) 

Frequently Asked Questions 

 WHAT IS OUR MISSION? 

 HOW CAN I EASILY DESCRIBE OUR ORGANIZA-

TION IN CONVERSATION, ON OUR WEBSITE, AND 

IN PRINTED MATERIALS? 

 IS MEMBERSHIP REALLY WORTH IT? 

 HOW DO WE ATTRACT NEW MEMBERS AND KEEP 

THE ONES WE HAVE? 

 HOW DO WE DEMONSTRATE AND MARKET OUR 

MISSION IN A WAY THAT GETS NEW    MEMBERS 

TO JOIN?  

 WHERE SHOULD WE START IF WE WANT TO IM-

PROVE OUR MARKETING? 

VESSEL SAFETY CHECK SUMMARY 2019 

 

There were six Vessel Examiners in 2019.  We had a 13.5%            

increase of VSCs completed with a total of 252.  This puts the 

Door County Squadron in 1st place in District 10 followed by   

Central Wisconsin in 2nd place and Minnetonka in 3rd. 

Of the 252 VSCs completed, 232 boater passed;  8% of the total  

failed. This was also an increase over the previous year.  It is     

important to note that a failed VSC is an opportunity to educate 

the boater as to what is needed to be corrected in order to be 

compliant with Federal and State Boating Regulations and receive a 

VSC Decal.  Many times the boater is unaware of the requirement. 

I want to thank all of our examiners for a job well done.  Most 

boaters appreciate the service we provide to help them to be in 

compliance.  They treasure receiving the VSC Decal to display on 

their boats. There are other marina locations that we will explore 

for the 2020 boating season to increase the numbers of boaters 

that we reach with our boating safety message.  I look forward to 

another successful boating safety season in 2020. 

Lou Pasquesi 

VSC Chair 

UPCOMING EVENTS 

  18-20 Oct D10 Fall Conference,         

  Stevens Point  

   

    18 Nov Executive Committee     

  Meeting 

   

      6 Dec Holiday Party,  Crossroads 
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FROM YOUR EDUCATION OFFICER 

Ahoy Everyone, 

I had a rare opportunity a couple of weeks ago to visit the inside 

of the Kewaunee Lighthouse and to visit the original Fresnel lens 

that was moved to the city of Kewaunee historical museum. It is 

very unusual for a lighthouse Fresnel lens to be relocated to a 

sight in the same area as the lighthouse. The only Fresnel lens still 

operating in a lighthouse is at Cana Island. I learned that Fresnel 

lenses are extremely delicate and can only be moved by a      

certified lamp man. There are only four of these men in the    

United States.  

Photo: A photo the Fresnel lens in the Anvil Point lighthouse. The 1080-candela 

beam fires out at about45m (148ft) above sea level, and it can be spotted up to 

17km (9 nautical miles) away. 

In theory, you could make a lighthouse beam with just an ordinary 

glass lens, but it would need to be enormous and heavy and that 

would make it incredibly expensive and quite impractical. That's 

why lighthouses use hollow, lightweight Fresnel lenses, which have a 

very distinctive "stepped" surface that bends the light as much as a 

thick, heavy glass lens. They're named for Augustin-Jean Fresnel, 

(1788–1827), the French physicist who pioneered them in the early 

19th century. Car headlamps use Fresnel lenses molded from plastic 

in much the same way and you'll also find them in some of the  

traffic signals (traffic lights) standing on your street. 

Look closely at a lighthouse and you'll see the Fresnel lens        

surrounding the lamp. The concentric rings are actually 

"steps" (thick ridges) in the lens surface. Each step bends the light 

slightly more than the one beneath it, so the light rays all emerge in 

a perfect, parallel beam that travels many kilometers/miles across 

the ocean. 

The lamp in this particular lighthouse rotates so it sweeps across a 

much greater area of the sea. The rotation also means the light 

seems to flash every 10 seconds when you're far away from it. That 

makes the lamp much more noticeable and, because different light-

houses flash at different rates, sailors can time the flashes to figure 

out which lighthouse they're looking at and where they are. 

It's hard to get close enough to the Fresnel lens in a lighthouse to 

see exactly what it's like, but if you're near a science museum you 

might just be lucky—they sometimes have old Fresnel lenses on 

show. Here are some photos I took of the working Fresnel lens at 

Think Tank, the science museum in Birmingham, England. Note how 

there is a Fresnel lens on each side of the lamp (making eight in 

total) with prisms (curved chunks of glass) mounted above and 

below the lens to pull in light rays that deviate further from the 

central axis, making an even brighter beam. 

 For a tour of the Kewaunee Lighthouse https://www.youtube.com/

watch?v=1ahEd0KGzvw&t=284s  

Fair Winds,      

Steve            

Class Notes 

We  had only two people show an interest in weather so we 

will not give the course this fall. We will see if interest improves 

next spring. I am currently deciding which courses to give this 

spring. Please let Steve Rank  know if you have any particular 

requests. 

New Safety and Travel Benefits Offered 

for Members 
United States Power Squadrons/America's Boating Club 

announces new safety and travel benefits for all current 

members and families beginning mid-October 2019. You 

will soon receive an email with program details. In the 

meantime, visit www.danboater.org/ABC to learn about 

these benefits, which become active when you are more 

than 50 miles from home and cover you and your family 

for travel worldwide. If you travel, you need these bene-

fits.   

https://www.youtube.com/watch?v=1ahEd0KGzvw&t=284s
https://www.youtube.com/watch?v=1ahEd0KGzvw&t=284s
https://usps.us1.list-manage.com/track/click?u=f67f947484b911c2749df1442&id=eaecdd0e6f&e=cbd73d4c37
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The cover of the 2019 Fall ENSIGN displays a green banner at 

the top:  UNITED STATES POWER SQUADRONS® is AMERICA'S 

BOATING CLUB®.  I’ve read ENSIGN for a long time.  It is one 

of the benefits of membership.  It pleases me to see this cover’s 

emphasis. 

Inside, there were the articles I’ve come to expect, featuring the 

USPS’s community involvement in promoting safe boating.  The 

Fall issue presents two topics that are of great interest to all of 

us, as squadron members.  Both speak to goals of “America’s 

Boating Club.” 

 

TAKING TO THE WATER  

This article in the Fall 2019 ENSIGN (on page 12) focuses on a 

very important emphasis of America’s Boating Club.  The San 

Joaquin Delta Power Squadron found that by emphasizing on-the-

water training  it has boosted membership.  The squadron ad-

dresses O-T-W broadly and comprehensively.   

They partner with the California Division of Boating and Water-

ways to present the “Dockwalker” program to all students.  

Stressed is the importance of protecting the environment from 

boat sewage and oil discharge treatments.  

  

The squadron offers two on-the-water programs for new boat-

ers:  Jump Start and Partner In Command.  Although the pro-

grams share some similarities, the education team takes different 

paths when teaching them.   

Jump Start was developed for people new to boating or to a 

particular type of boat.  Everyone is encouraged to participate in 

the ABC Course. One-on-one training begins with a review of 

Dockwalker information and a look at the area chart.  Then 

comes an in-depth discussion of a vessel safety check and the 

importance of required and suggested safety equipment.  Togeth-

er with the owner, instructors find all through-hull fittings, pumps 

and tanks and make sure the owner knows the boat.  Moving 

outside, anchors, rode, connections, fenders and lines are looked 

at and discussed.   

Next comes on-the-water training, beginning with starboard, 

port and stern docking, bow-to dock, undocking and anchoring.  

Then, on the open water, owners practice with electronics, trim 

tabs, review navigation aids and are ready to start boating.   

Partner In Command  was presented by Door County sev-

eral years ago, as a seminar that included a classroom evening and 

a morning on-the-water training; emphasizing docking and undock-

ing.  At San Joaquin Delta Squadron it can be a Friday evening 

through Sunday if desired, at a leased, island training facility.  Nor-

mally, it begins on a Saturday morning with a review of key items 

from the ABC course, followed by hands-on demonstrations of 

flares, fire extinguishers and signaling devices, VHF radio use and 

procedures.  The remainder of the day consists of performing on-

the-water exercises.  Instructors are paired with students and the 

skipper becomes first mate and line-handler.   

 

San Joaquin Delta Squadron has worked with local insurance carri-

ers who require o-t-w training before taking out the boat.  They 

provide instructor resumes and qualifications along with training 

details and evaluation letters after training.  Training sessions last 

from four to eighteen hours.  Flyers are provided to local marinas 

and marine stores for both Jump Start and Partner In Command.  

All these classes have resulted in new members joining the squad-

ron.   

 

HOW TO GROW A SQUADRON: 

BUILD A BOATING COMMUNITY  ` 

D10’s Minnetonka Squadron won second place in the 2018 MIRA 

(Member Increase and Retention) Awards.  A short article in the 

Fall 2019 ENSIGN  ( page 9) informs us of their practices that in-

crease and maintain membership.  Minnetonka has a very large 

membership and offers the attraction of a private island on Lake 

Minnetonka.  Here in Door County we touch on some of these 

efforts.  Can we more effectively and successfully adapt these prac-

tices? 

 

 Collect (and report) member activity from all sources; classes, 

events, VSCs, etc. 

 Regularly contact members who haven’t been to a function in 

a while. 

 Pair new members with established members to create friend-

ships and build a sense of belonging.  Ask about their interests 

and bring them together with a relevant committee. 

 Reach prospective members via website, Facebook page,  

traditional media, boat show displays, brochures at marinas, 

ABC course and presentations at water-related businesses. 

 

DID YOU READ THE ENSIGN? 

http://theensign.org/
https://beyondboating.org/
https://beyondboating.org/
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Thank you to all of the members who contributed articles and 

pictures. Please take no offense if your article was somewhat 

changed or if your picture was not included in the Scuttlebutt.  

Changes, exclusions and inclusions are made based on space.      

Submit articles and pictures for the November Scuttlebutt by     

October 30, 2019. 

Send your comments, ideas and articles to:    

dolores.e.hermann@gmail.com 

The Door Scuttlebutt is published twelve 

times a year by America’s Boat-

ing Club. Door County Squad-

ron,  a  member of District 10 of America’s Boating 

Club, the United States Power  Squadrons. 

 

The Door Scuttlebutt can be found on the Squadron 

website:  www.usps.org/door 

 

 

Check us out on FACEBOOK  - Go to your FACEBOOK page 

and type in:    DoorCountySailAndPowerSquadron  

In Google type https://www.facebook.com/

DoorCountySailAndPowerSquadron 

Email your boating related photos and stories to 

Cynthia Weis—                                     

weiscynthia@yahoo.com   for posting and tell 

her if you would  like to include a comment.  It is 

helpful to you to say you “like” the site and be 

sure to give it a review. 

 

 

PAGE 9 

HAPPY OCTOBER BIRTHDAY  

  8th—George Mitchell 

  9th—John Reichmann 

13th—John Hermann 

15th—Tim Mahaffey 

20th—Gretchen Leupold 

25th—Steve Mayheu 

25th—Jim Walker 

28th—Dan Balch 

OFFICERS AND BRIDGE 

Commander 

Bob DeNoto 

920-493-0287 

bobdenoto@gmail.com 

 

Executive Officer 

John Hermann, 

920-743-1675 

john.c.hermann@gmail.com 

 

Educational Officer 

Steve Rank 

920-743-5469 

captainrank@charter.net 

 

Administrative Officer 

Open Position 

 

Secretary  

Lou Pasquesi 

920-854-2214 

lou.pasquesi@gmail.com 

 

Treasuser 

Cynthia L. Weis 

920-559-3011 

weiscynthia@yahoo.com 

 

Member at Large 

Alan Wentworth 

920-336-3274 

AWentworth@aol.com 

============================================= 

Commander’s Department 

Chaplain   Karen DeNoto 
Flag Lieutenant     Craig Weis 
Merit Marks           Alan Wentworth,  

Executive Department 
Public Relations                  Open 
VSC Officer            Lou Pasquesi 
Safety Officer          John Hermann 
Port Captain                       Dave Baumann  

Education Department 
Adv. Grade Courses    Steve Rank 
Elective Courses          John Welch 
ABC Representative     Bob DeNoto 
& Boat Operator Certification 

Administrative Department 
Membership                     Cynthia Weis 
Cruise Planning                Terry Keating 
Meetings & Programs      Open 
Member Involvement       Dolores Hermann 

Secretary’s Department 
Newsletter                        Dolores Hermann 
Webmaster                       Austin Hermann 
Facebook Manager Cynthia Weis 

Treasurer’s Department 

Ships Store                        Cynthia Weis 

mailto:mailtodolores.e.hermann@gmail.com
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