
 Planning never stops in your 
national Marketing and Public 
Relations Committee.  We seek to 
broaden help to squadrons in getting 
out the word. Five more boating 
safety articles have been added to 
our large archive of articles for 
squadron publicity use. A new 
program is being developed for 
squadrons to use with yacht and 

boating clubs, designed to educate 
vessel captain partners regarding how 
to respond when illnesses or incidents 
disable the captain. 
 
Shortly we will be seeking your help 
in contacting legislators to support our 
two year campaign for the issuance of 
a 2014 USPS commemorative stamp 
which is now stalled in that agency. 
 

Marketing and Public Relations, The Art and Science of Creating 
a Call to Action and Causing a Change. 
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  THIS MONTH IN MARKETING/PR 

IN MEMORIUM 
 

We all share the sadness of the recent loss of Tammy Voight, 
the loving wife of our committee assistant, Ken Voight. She 
waged a heroic battle against cancer until the end. Our prayers 
are with the family. 

Greensboro GB 
News Exerpt 

5-7 

 

Greensboro: A Squadron Development Venue 

We hope that many will join us at 
the Greensboro Governing Board. 
There are great opportunities for 
building squadron cohesiveness and 
to gain great ideas. The Friday 
morning Marketing/PR Workshop 
will include developing PR 
programs and sharing new 

approaches. There will be a 
significant presentation on 
squadron use of “social media” in 
getting out the word.  
 
See the attached letter from the 
National Meetings Committee. 
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Can you find your squadron web site on different search engines? 

 Google, AOL, Yahoo, Bing and others won't automatically find your site, you must sub-
mit it. You can simplify this by submitting to www.dmoz.org and once accepted it will show up 
on all of the others automatically in about 8 weeks. What search words can you use (other than 
the site or squadron name) to find your site? Search engines use keywords (meta tags), URL (web 
address), page title, site description, page text, links and other information for their search crite-
ria, but each assigns a different order of importance to these pieces of information in their search. 
Be sure you have the correct information in each location on your site so you can be found using 
the desired search terms from any search engine. 

FLY THE ENSIGN: A SOURCE OF 
NATIONAL RECOGNITION  
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  Bright Ideas 
D/Lt Glen Sherman, AP 

 Social networks have become very popular in recent years and although there are many 
others, FaceBook has become the most popular. Originally designed for personal or individual 
use, acceptance of FaceBook has become so widespread that most businesses and organizations 
also have FaceBook accounts. Visit us on FaceBook has become a standard advertising tag line 
for everything from charitable organizations to auto makers. Some FaceBook users don’t even 
use search engines like Google or Bing to find product information, but instead search within 
FaceBook where they are more comfortable. FaceBook is the perfect place to post newsletter 
content and event photos that make your squadron attractive to perspective members. 

Is your squadron on FaceBook? 

Is your squadron using Twitter? 

 There have been many jokes about people who narrate their lives on Twitter, but Twit-
ter’s easy interface with mobile devices can make it very useful for squadrons. Some squadrons 
successfully use Twitter to send messages to their members. Imagine, you post a reminder like 
“Don’t forget the ABC class starts at 1900 tonight at the community center”, and it pops up on 
everyone’s cell phone. Sometimes people don’t get to check their email or listen to home phone 
messages, but most are attached to their cell phones and are comfortable receiving text messag-
es. Although new technologies and services can often be misused, they also can very useful to 
those who learn how to properly take advantage of their capabilities. 
 

The MPR Committee Mission: 
 
 

1) to assist squadrons  

2) to promote the programs of the National Education 
Department; and,  

3) to present the name of the United States Power Squadrons 
as THE national authority on boating education. 
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Events Offering PR Opportunities 

The following events, offer public relations activities both as 
necessities and opportunities to enhance the squadron. Each 
requires advanced planning for schedules and/or materials.  

 

Boating classes and seminars 

Speakers and programs at squadron meetings 

Accomplishments of the squadron or members 

Course graduations 

Boat Shows 

May Safe Boating Week activities. 

Cooperative Charting Program 

Vessel Safety Check Program. 

VSC examinations 

Radio or TV talk show interviews for the SEO or 

other dynamic speakers 

District Cruise and Rendezvous 

Change Of Watch 

Parades 

 
Work with others squadron members who have responsibilities or 
just interest in these programs. See the online guidebook, 
PROLOG for tips on how to organize. Log in at 

www.USPS.org and click on the PROLOG name. 



 

V/C John Alter, SN 
Executive Department, Chair 
jtausps@connectnc.net 
  
R/C Greg Scotten, SN 
MPRCom Chair 
gscotten@comcast.net 
  
Stf/C  Ken Voight, AP 
MPRCom Technology 
kvoight@digitalpublishing.com 
  
Stf/C Barbara Erickson, JN 
MPRCom Squadron Support  
barbara.erickson@q.com 
  
Stf/C Ken Henry, SN 
MPRCom Contests 
k.henry8@verizon.net 
  
P/R/C Bob Green, N 
MPRCom PROLOG 
rgreen9934@aol.com 
  
P/Stf/C Bob Stein, AP 
MPRCom Newsletter Editor 
rastein@embarqmail.com 
  
P/C Terry Green, JN 
MPRCom Asst Editor 
sailgreen@embarqmail.com 
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Free Marketing and Public Relations Materials 

With our shift to more on-line downloaded materials, the Marketing/PR 
Committee is offering the following items for only the cost of shipping. They 
will no longer be available after the Fall Governing Board. Use the HQ 
materials request forms. 

0130108 How To Run A PR Campaign 
0726100 Popeye Poster 8.5" x 11" 
0726101 Popeye Poster 11" x 17" 

0730102 PSA Script 
0830116 Media Release Stationary 

0830130 Who We Are and What We Do 

FLY THE ENSIGN: A SOURCE OF 
NATIONAL RECOGNITION 

As was reported in earlier editions, 
a special Ensign is being discussed 
for the Centennial Anniversary in 
2014. As we prepare for that event, 
we want to increase our display of 
pride and to advertise it to our fel-
low boaters. 
 
The National Marketing/ Public 
Relations Committee is challeng-
ing all districts to follow the exam-
ple of District 4. It has encourage 
the display of the Ensign by its 
members and has conducted a 
“Spot the Ensign” competition and 
raffle. When spotting a boat flying 
the Ensign, another member would 
hail that boat and gather details 
concerning the vessel’s name, its 
captain and the sighting location. 

This data is reported to the District 
and entered in a raffle. A winner is 
drawn and a $100 prize awarded. 
The reporting boat, if flying also 
flying the Ensign, is also entered.  
 
This program will be conducted 
throughout the organization. The 
USPS Marketing Committee will 
conduct a national “umbrella” pro-
gram in which all district winners 
will be judged at the national level 
and the top participants recognized 
and honored at a national confer-
ence. The Committee welcomes 
your comments or questions. Con-
tact P/D/C David J. Meshulam, AP, 
at djmgem@aol.com. 








