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LINKS
(Click on selected Link)
THIS MONTH IN MARKETING/PR
PR Contest Forms
Boating Safety Planning never stops in your boating club_s, designed to edu_cate
Articles Cabinet national Marketing and Public vessel captain partners regarding how
PROLOG Relations Committee. We seek to to respond when illnesses or incidents

broaden help to squadrons in getting  disable the captain.

Inside this issue: out the word. Five more boating

safety articles have been added to Shortly we will be seeking your help
our large archive of articles for in contacting legislators to support our

This Month In 1 squadron publicity use. A new two year campaign for the issuance of

Marketing/PR program is being developed for a 2014 USPS commemorative stamp
squadrons to use with yacht and which is now stalled in that agency.

Greensboro: A 1

Squadron

development

Venue

Bright Ideas 2 Greensboro: A Squadron Development Venue
We hope that many will join us at approaches. There will be a

Mission Statement 2 the Greensboro Governing Board. significant presentatipn on
There are great opportunities for squadron use of “social media” in
building squadron cohesiveness and getting out the word.

- to gain great ideas. The Friday

o‘;,i':,ftuniﬁ:s"g morning Marketing/PR Workshop See the attached letter from the
will include developing PR National Meetings Committee.

programs and sharing new

Fly The Ensign: A

Source of National lN MEMO RIUM

Recognition .
We all share the sadness of the recent loss of Tammy Voight,

Free Marketing the loving wife of our committee assistant, Ken Voight. She
and Public Relation
Materials

waged a heroic battle against cancer until the end. Our prayers
are with the family.

Greensboro GB
News Exerpt
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Bright Ideas

D/Lt Glen Sherman, AP

N
J Is your squadron on FaceBook?

Social networks have become very popular in recent years and although there are many
others, FaceBook has become the most popular. Originally designed for personal or individual
use, acceptance of FaceBook has become so widespread that most businesses and organizations
also have FaceBook accounts. Visit us on FaceBook has become a standard advertising tag line
for everything from charitable organizations to auto makers. Some FaceBook users don’t even
use search engines like Google or Bing to find product information, but instead search within
FaceBook where they are more comfortable. FaceBook is the perfect place to post newsletter
content and event photos that make your squadron attractive to perspective members.

Is your squadron using Twitter?

There have been many jokes about people who narrate their lives on Twitter, but Twit-
ter’s easy interface with mobile devices can make it very useful for squadrons. Some squadrons
successfully use Twitter to send messages to their members. Imagine, you post a reminder like
“Don’t forget the ABC class starts at 1900 tonight at the community center”, and it pops up on
everyone’s cell phone. Sometimes people don’t get to check their email or listen to home phone
messages, but most are attached to their cell phones and are comfortable receiving text messag-
es. Although new technologies and services can often be misused, they also can very useful to
those who learn how to properly take advantage of their capabilities.

The MPR Committee Mission:

1) to assist squadrons

2) to promote the programs of the National Education
Department; and,

3) to present the name of the United States Power Squadrons
as THE national authority on boating education.
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FRATERNAL
BOATING CLUB

Events Offering PR Opportunities

The following events, offer public relations activities both as
necessities and opportunities to enhance the squadron. Each
requires advanced planning for schedules and/or materials.

eBoating classes and seminars

eSpeakers and programs at squadron meetings
eAccomplishments of the squadron or members
eCourse graduations

eBoat Shows

eMay Safe Boating Week activities.
eCooperative Charting Program

eVessel Safety Check Program.

oVSC examinations

eRadio or TV talk show interviews for the SEO or
other dynamic speakers

eDistrict Cruise and Rendezvous

eChange Of Watch

eParades

Work with others squadron members who have responsibilities or
just interest in these programs. See the online guidebook,
PROLOG for tips on how to organize. Log in at

WwWW.USPS.0rg and click on the PROLOG name.




Committee
Contacts:

V/C John Alter, SN
Executive Department, Chair
jtausps@connectnc.net

R/C Greg Scotten, SN
MPRCom Chair
gscotten@comcast.net

Stf/C Ken Voight, AP
MPRCom Technology
kvoight@digitalpublishing.com

Stf/C Barbara Erickson, JN
MPRCom Squadron Support
barbara.erickson@q.com

Stf/C Ken Henry, SN
MPRCom Contests
k.henry8@verizon.net

P/R/C Bob Green, N
MPRCom PROLOG
rgreen9934@aol.com

P/Stf/C Bob Stein, AP
MPRCom Newsletter Editor
rastein@embarqgmail.com

P/C Terry Green, JN
MPRCom Asst Editor
sailgreen@embargmail.com
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As was reported in earlier editions,
a special Ensign is being discussed
for the Centennial Anniversary in
2014. As we prepare for that event,
we want to increase our display of
pride and to advertise it to our fel-
low boaters.

The National Marketing/ Public
Relations Committee is challeng-
ing all districts to follow the exam-
ple of District 4. It has encourage
the display of the Ensign by its
members and has conducted a
“Spot the Ensign” competition and
raffle. When spotting a boat flying
the Ensign, another member would
hail that boat and gather details
concerning the vessel’s name, its
captain and the sighting location.
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FLY THE ENSIGN: A SOURCE OF
NATIONAL RECOGNITION

This data is reported to the District
and entered in a raffle. A winner is
drawn and a $100 prize awarded.
The reporting boat, if flying also
flying the Ensign, is also entered.

This program will be conducted
throughout the organization. The
USPS Marketing Committee will
conduct a national “umbrella” pro-
gram in which all district winners
will be judged at the national level
and the top participants recognized
and honored at a national confer-
ence. The Committee welcomes
your comments or questions. Con-
tact P/D/C David J. Meshulam, AP,
at dimgem@aol.com.

Free Marketing and Public Relations Materials

With our shift to more on-line downloaded materials, the Marketing/PR

Committee is offering the following items for only the cost of shipping. They

materials request forms.

will no longer be available after the Fall Governing Board. Use the HQ

0130108 How To Run A PR Campaign
0726100 Popeye Poster 8.5" x 11"
0726101 Popeye Poster 11" x 17"

0730102 PSA Script
0830116 Media Release Stationary
0830130 Who We Are and What We Do




NATIONAL MEETINGS COMMITTEE

Greensboro G.B. News

Welcome Aboard!!

They also offer an opporm-
nity to join the commttess.
manth mermberships o
eraduates of the ABC 3

s their frrmilies sme bot-
o e idess that reached
the dedsion level
Om-the-wrater-raining and
Boat Operator Certification.
are programs that really zot
thesir start in squesdrons and
the idess moved up the
chain and were discussed
and developed in mestings
&t our (3B,

These programs stll eve
room for mput from you!
Poimt i, yon have to be:

here fo help make it hap-

pen. Imvight suggest 3
positive approach. Talking:
to the variouws conmmities
chiefs, BUC, Stfic, and H
Staffers in 2 sodal ewdron-
ment also go 3 long way.
There are several social

Special pomts of mteresh:
Pt Ald tid CPR el cation 2

® EFS CGolf Tourmamern
Voo |ifsimatled
Hestdgarters Sl & Tours of (areenshore
AELs i Caics 3 & Fignt LIPS () and Library
Lisederutig Timidig 4 ® (Gret Crivest Speakers
Coseal information [ # Soctal ocaviors of all kinds
Thirsta ERSTIRTL & # Sofve Drstrict and Sgquedron ssues




CPR/FA COURSE AT GREENSBORO GB

Several USPS courses reconmmend and
BOC Certifiers are required to complete
CPR and First Aid Training  In co-

lamd (SIMIDY), we will be offering thece
in A one-day class on Wednesday, 14
September in the Tidewater Foom dur-
ing the Greenshoro Goveming Board.
The “Hearsaver” program is based on the
amd will be presented by their Certified
Instroctors who are all members of the
USPa.
Preregistration is requined as class size
mizhe e limited.

Flyers and resictration form are shown oo
page § and 7 of this newsletter. Addi-
tiomal questions shouald be directed to
Alan Farpas of Fockville Sqoadnon at

Projector Information

(301} 767 5905 or SIMTYTverizom net

Heart Saver
First Aid

W/CPR &
AED

WHAT WOULD Y0U DO?
When medical emerpencies oo akceard

avessal at sea T Chock and appropriate
action becomes g lis-caving event. Fal-
A oonpound frachure from a @il or hae-
ing an allerzic resction to a bee sting can
become 3 mapr traums miess there =
somepne ahoard who knows exacily what
o dio.

The chance of shock, permanent njury
ior death s ook just possible, bt Likely:
The way to insure the best possible out-
The Coast Guard requites everyone hold-
ing & Basic Coast Goard License (OUPV-
"Six-pack™) to complete CPE. and First
Aid trainine and hobd 3 omrent certifica-
ton. TFSPS requires. amy membser desir-
ing to become 3 BOC Certifier to be
trained in CPR. and First Aid

Logistics 1= 3 Imze part of planming for
the Mational mestings. “Liftle” things
like not havine a projector 10 myimaes

M=y of our memivers. have their own
projeciors and we encomrape their nse. I
hewe owmned one for over three years.

jectors are scheduled early when the
meetimzs are scheduled  They are picked
1 at the TISPS registration desk. 'l]r]r.

bafre start time can be & “panic” sims- . st be retormed Dmeredi-
tion fior the presenter. mm'ﬁm ately after nse to the reg-
Ome G0 lomen that i= istration desk for use by
Projectors are expensive to rent. You can e fior the Sanmday GB “Thare is no laprechaun i & raack e coads
AV Companies charge  That being szid wsed 1o be wsed for the FELUNT pOUT POjECIDn, pou must ::;Dﬂﬂmprﬁr';e
iliswisemmsmﬂﬂt].mh:n_ztm Sanmdry meetings, and do § powrself and promptiy” Bmiwh
your srrangements for your projector. foar for genemal wse. Pro- ke this happen for yoo
Tours
Sarah MoCwrmy of Shallotte Fiver Sail proud fo have her as part of the team. O Wednesday, there will be two tours to
ST A
mpﬂ?ﬂiﬂﬂnjiﬁl Ui ety i dhs e ol oumtiiess ot ﬂmﬂq.l—ﬁgﬂmmuﬂnmm
SG " £ Wednesday, at the Grandover Fesort and ¥-
; meet the local TISPS commitry clulb set Thursday Dio the Old Salem Tour or the
Elﬂalsuis._mmgjngﬂlem wha'boat and golf o)
i o 17 o ¥ 1O, vou can Tour the Gresssharo Histor- o to your history boaks if yoo don’t
eptebiet 17, cal Misem & Blandwood Mansion kow what some of these places are. T
She also is seting up the enferminment Wisit Replacements Limited in the after- will highlizht them for you mext time in
fior the Samrday might dinner noon on Wednesday and replace that o1y Angust newsleter,
Sarsh i= grest to work with and we ame Yo e e off o Yo cuien. Al are newpensive!
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Go Greensboro

Dress code

Sun.-Tues., T=13 Sapt.
USPS cazual or other
appropriate attire.
Wed -Thurs., 14-15
Eapt

USPS pole or other
appropriate attire.

Fri, 16 Sept.

LISPS polo or dress shirt
and tie with blazer or
cther aporopriste stiire.

sal., 17 Sept.

Claylime LUniform F Henc
Reguiztion long-sleeve
white shin with black
fowr-r-hand fe. ack
UnEform trousers, biack
et 4 worn ), black
s0Cks, DBCK snoes, or
other approprate 2t-
tre Ladies: Haguiaton
long-slesve white shit,
biack =kirt ar slacks,
black crossover te, Eleck
shoes, black purse [if
carmied) or other
approprigle atfire.
Evoning USDE hlazar,
gray slacks, white shirt,
and fis cr othar apprmo-
priate attira
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Gat there

If you're boveling byalr, book your ighi inko Medmond Triad Indermntonal Alrport {obrport code
CEN), By ea, Graonshoern & easbyoccsediblo From 1-95, [-2505 1-440. OrHyoo’romok (oo horry,
woui gk g s e sleng Mocth Camnlma's sings macks. 1 yoae planning o erkend poar ok,
rnsider = retrack 0 ths meariy e Bidoe Monniams i1 sdmireite heaviiil 610 fnlage Yon mey
ss enjoy a visit bo Cape Hrtiemson the Coter Banks Virfnks Besch oreven Charkes:on 5.5
Flan your stay

The therzion Crecnshars Hokel ot Toor Scases orowid = frecckolids serviec from d3c nicport o
tanhotsl 3k TE21 High Toini Tosd, Groamshom, M2 Y7007, Feaboring southarn hespilsliy o lis
badt. e botod hss 1000 clogant puoct rooms. irciading 7o sulle combrsions ond new cheb-levad
EITATH TrWHTES

Explore the area

while yorre ke, youll Aind peniy Lodo In Winslon-Galem. Tigh Proinl znd Oreesshoro. Wehave
ol=n plonred Eyoesto USRS hendgasrtrs in Nnleighns well oo aren mos=oms. Don't miss oo soer
of Ticplacerents Lid  which hns the worl de Inrgest invendory of old end new chine, crystal, siver
mnc callsctibles. Ifyow heve misstng or brokon pleces, yeu can dentéy the msioer snd g e and
i them arh il yrnrs ke

Things a do

Golfers. bring your clubs. Owned by Lbe holel, Lie Grandorer Fesol Bast Doirse measur=aup Ly
tachighest skendards of championship golf, s poa'll wonkto sige op sor thegolfocting we hoee
Flomaned.

Ehoppess, brirg pour cneogy. Skerd the deywi:bn heortybrocking: ek onz of Crecnsborc s pon
mlm bousosbafc re snjoving somaof the Sowihessts best shopolng In tha moeyty remodaled Fowr
Spenmes TnemiTamiTe WikE Fhrap Ances annd mars han 200 chngs and agaammis Bonr Seaams
fert samed g for mven e most diserminsing Shopper.

¥ s by don'k anes b lennn Has hnepl bn e s facd Hmae. o addErm o TR0S planned s to-
tiee cor hind=l hes five regtsrrants anda sush: bar. tarepconversston bounges, pas Club Tiah
Seoenn, 3 nlgh-energy nighiclub with endestainment nigeily

Foil your coEveslencs, avery moom I: equipped with complimentary higy-speed Intemet; wire-
leesz 12 peadshie In Lhe lobbey and meeting spacas. Parking b conplimensry:

Enjoy the show
Thersday, 15 Sepk jaln your USPS friends 5t Chth FiAb Season fers Bght dinner v mosbe snd sy
after-dinner camadyshow.

On Seturday nigst, don't miss the USPS reception anc banqued feataring ive emieriainmant by
gomedian Trmmy Blazs.

Resarve your room
Fscan: ¥O0r room &: Eie Sheraton Graaashare Fosal sl Foar Sosens by salibyg 136-232- 01l or
r ristting shenenegreemehoro som. The mom mé2 15 4125



